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NATIONAL DAIRY MONTH BRINGS VALUE FOR BOTH BODY AND BUDGET
Penny for Penny, Milk, Cheese and Yogurt Pack a Big Nutrition Punch

Boise, ID – May 2010 – Consumers are feeling the pinch at the supermarket. As Americans continue to cut costs in the current economic environment, leading nutrition experts fear many will do so at the expense of a nutritious diet. Reliable, affordable sources of nutrients will be more important than ever as a majority of Americans are overweight and many are undernourished.
 June is National Dairy Month, a great opportunity for Americans to recognize that low-fat and fat-free dairy foods present a unique combination of both nutritional and economic value. Now is the time to remember the recommendation to get three servings2 of dairy daily – not only milk, but also cheese and yogurt, since these foods also are valuable and tasty sources of essential nutrients. 
Families these days are looking to get the most nutrition they can with their food budget.  Dairy is a naturally nutrient-rich food group that, for the most part, comes at a low cost -- often just pennies per serving. One eight-ounce glass of milk for example provides nine essential nutrients: calcium, potassium, phosphorus, protein, vitamins A, D and B12, riboflavin and niacin (niacin equivalents). 
In honor of National Dairy Month, here are some important facts about milk, cheese yogurt and the family farmers who supply them:

Health Benefits for Life
· Only 30 percent of Americans meet their recommended intake of calcium, and the U.S. Surgeon General’s office predicts that by 2020, half of all Americans older than 50 will be at risk for fractures from osteoporosis and low bone mass.[endnoteRef:1]  Dairy foods can help close the gap as they supply not only calcium, but also potassium, magnesium and vitamin A, nutrients that most Americans under-consume.[endnoteRef:2] Milk is also the No.1 source of calcium, potassium, phosphorus and vitamin D in the American diet.[endnoteRef:3] [1:  U.S. Department of Health and Human Services. Bone Health and Osteoporosis: A Report of the Surgeon General. Rockville, MD: U.S. Department of Health and Human Services, Office of the Surgeon General, 2004.]  [2:  U.S. Department of Health and Human Services and U.S. Department of Agriculture. Dietary Guidelines for Americans, 2005. 6th Edition, Washington, DC: U.S. Government Printing Office, January 2005.]  [3:  Rafferty K and Heaney RP, Nutrient effects on the calcium economy: emphasizing the potassium controversy. Journal of Nutrition 2008;138(1):1665-1715.] 


· Research supports that enjoying three servings of milk, cheese or yogurt each day as part of a nutrient-rich, balanced diet may help maintain a healthy weight. At least 45 observational studies exploring dietary intake patterns and body weight report that dairy foods play a beneficial role in healthy weight.[endnoteRef:4]  [4:  National Dairy Council. “Healthy Weight with Dairy.” http://www.nationaldairycouncil.org/nationaldairycouncil/healthyweight (accessed June 3, 2009).] 


· Studies show dairy foods, when consumed as part of a healthy diet, improve overall diet quality and may help to reduce the risk of osteoporosis,3,[endnoteRef:5] hypertension,[endnoteRef:6] obesity,[endnoteRef:7],[endnoteRef:8] colon cancer[endnoteRef:9] and metabolic syndrome,[endnoteRef:10],[endnoteRef:11] a cluster of conditions that can lead to heart disease and type 2 diabetes. [5:  Heaney, R.P. Calcium, “Dairy products, and osteoporosis.” Journal of the American College of Nutrition 2000;19(suppl): 83s-99s.]  [6:  Appel LJ, Moore TJ, Obarzanek E, et al. A clinical trial of the effects of dietary patterns on blood pressure. N. Engl. J. Med. 336: 1117-1124, 1997.]  [7:  Heaney RP, Rafferty K. “Preponderance of the evidence: an example from the issue of calcium intake and body composition.” Nutrition Reviews. 2009 Jan;67(1):32-9. Review]  [8:  Mirmiran P, Esmaillzadeh A, Azizi F.  “Dairy consumption and body mass index: an inverse relationship.”  International Journal of Obesity 2005;29(1):115-21.]  [9:  Huncharek M, Muscat J, Kupelnick B. “Colorectal cancer risk and dietary intake of calcium, vitamin D and dairy products: A meta-analysis of 26,335 cases from 60 observational studies.” Nutrition and Cancer 2009;61:47-69.]  [10:  Pereira MA, Jacobs DR, Van Horn L, Slattery ML, Katashov AI, Ludwig DS. “Dairy consumption, obesity, and the insulin resistance syndrome in young adults: the CARDIA study”. Journal of the American Medical Association 2002;287 (16):2081-89.]  [11:  Mensink R. “Dairy products and the risk to develop type 2 diabetes or cardiovascular disease.” International Dairy Journal 2006;16:1001–1004.] 


· Research shows the low-fat Dietary Approaches to Stop Hypertension (DASH) eating plan,[endnoteRef:12] which includes two to three servings of dairy foods and eight to ten servings of fruits and vegetables, may help manage blood pressure.  A trio of minerals—calcium, potassium and magnesium—all found in dairy foods as part of the DASH eating plan may play an important role in maintaining healthy blood pressure.   [12:  National Heart, Lung and Blood Institute. “Your Guide to Lowering High Blood Pressure With DASH” http://www.nhlbi.nih.gov/health/public/heart/hbp/dash/index.htm (accessed June 4, 2009)] 


Dedication to Children’s Health
· According to the Centers for Disease Control and Prevention, in 2003-2004, an estimated 18 percent of American children were overweight and another 35 percent were at risk for becoming overweight.[endnoteRef:13] Over the next five years, dairy farmers will invest $250 million to help fight childhood obesity in schools by supporting access to naturally nutrient-rich foods, providing nutrition education and encouraging physical fitness. [13:  Ogden C, Carroll M, Curtin L, McDowell M, Tabak C, Flegal K. Prevalence of overweight and obesity in the United States, 1999-2004. Journal of the American Medical Association, 2006; 295:1549-55.] 


· The 2005 Dietary Guidelines for Americans recommends eating nutrient-rich foods each day and encourages more low-fat and fat-free dairy foods, fruits, vegetables and whole grains because these can be good sources of nutrients of which most children don’t get enough—fiber, vitamin E, calcium, potassium and magnesium. Together, dairy foods supply three of the five shortfall nutrients—calcium, potassium and magnesium.2   

Commitment to a Healthy Environment
· It is estimated that the dairy industry accounts for less than 2 percent of total U.S. greenhouse gas emissions,[endnoteRef:14] an amount that the industry continues working to reduce. Dairy foods provide essential nutrients including nearly 75 percent of the calcium naturally available in the food supply,[endnoteRef:15] making every glass of milk a good choice for people and the planet. [14:  Applied Sustainability Center, University of Arkansas. Comprehensive Life Cycle Assessment of Greenhouse Gas Emissions Across U.S. Fluid Milk Value Chain]  [15:  Hiza, HAB, Bente L, Fungwe. (2008) Nutrient Content of the U.S. Food Supply, 2005. (Home Economics Research Report No. 58). U.S. Department of Agriculture, Center for Nutrition Policy and Promotion.
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The NFL and Idaho Dairy Council Announce
the Idaho School Winner of Fuel Up to Play 60 Competition 
Siena K-8 Wins Fuel Up to Play 60 Statewide Competition by Eating Right, Getting Active and Making Healthy Changes

Boise, Idaho, May 28, 2010 – While recently there has been a national focus on eliminating child obesity throughout the country, in Idaho, Siena K-8 has shown that focusing on small, realistic improvements can be the first step toward that goal. Out of all the 430 Idaho schools participating in Fuel Up to Play 60, Siena K-8 was selected as the statewide winner of the Fuel Up to Play 60 nationwide online competition.  Fuel Up to Play 60 is a national program developed by National Dairy Council, Idaho Dairy Council and the National Football League that centers on helping youth make their schools a healthier environment. 

Siena K-8 will be rewarded with a special Fuel Up to Play 60 prize worth $12,000. The prize will include a HopSports training system, a cafeteria makeover and sports equipment to help them further showcase the progress they’ve already made toward making their school a healthier environment. For example, students have implemented a grab n' go breakfast to ensure that students have access to nutritious foods when and where they need them at school. Siena K-8 also started a mileage club and in-class activity breaks to encourage physical activity among the students. 

Siena K-8 will also hold an assembly to recognize their accomplishments. John Carlson, a tight-end with the Seattle Seahawks will visit the school to join students at lunch and attend the assembly to share his story of how nutrient rich foods like low-fat and fat free dairy and physical activity have helped him during his career.   

Through their involvement with the Fuel Up to Play 60 program and by making school-wide changes, Siena K-8 students earned points by tracking their healthy eating and physical activity behaviors every day, making them the highest-scoring school from Idaho in the competition. 

"Siena K-8 was thrilled to be part of Fuel Up to Play 60.  It has given our students the opportunity to make their own decisions of how they can help themselves and our school be a healthier place," said Jill Edwards, Siena 6th grade teacher and Fuel Up to Play 60 Advisor.  "By being recognized as the top school in our state, our students are eager to continue their efforts and join the program next school year to make even more healthy changes at our school!"

Fuel Up to Play 60 is a national school wellness program that is working with youth, schools and communities to offer actionable solutions to the childhood obesity epidemic and help youth develop positive life-long healthy eating and daily physical activity habits. As a private-public partnership effort at both the national level and in Idaho, Fuel Up to Play 60 shares the ambitious yet attainable goals outlined in First Lady Michelle Obama’s childhood obesity platform “Let’s Move!” which aims to curb child obesity within a generation. Fuel Up to Play 60 empowers students to make changes at their schools that will help them “fuel up” with nutrient-rich foods often missing from their diets – such as low-fat and fat-free dairy foods, fruits, vegetables and whole grains – and “play” for 60 minutes of physical activity a day. All participating schools have access to a customizable program, which includes action strategies related to nutrient-rich foods and physical activity, in-school promotional materials and an interactive Web site to facilitate positive changes in the school environment.

“We’re proud and excited that Siena K-8 has won the Fuel Up to Play 60 competition. This program allows youth to really take action for their health and work towards making their school environment an even healthier place. We’re also ensuring that as a community we’re making long-lasting changes that will impact children’s health for their lifetime,” said Cheri Chase, Fuel Up to Play 60 coordinator for Idaho Dairy Council. 

To learn more about Fuel Up to Play 60 or to sign up for the 2010-2011 program visit:  FuelUptoPlay60.com or idahodairycouncil.org. Media resources, including related video footage and photos are available at FuelUptoPlay60MediaResources.com.  

###


About Idaho Dairy Council
Idaho Dairy Council is a non-profit nutrition education organization dedicated to providing science-based materials to health professionals, schools and consumers throughout the state of Idaho.

About National Dairy Council 
National Dairy Council® (NDC) is the nutrition research, education and communications arm of Dairy Management Inc™. On behalf of U.S. dairy farmers, NDC provides science-based nutrition information to, and in collaboration with, a variety of stakeholders committed to fostering a healthier society, including health professionals, educators, school nutrition directors, academia, industry, consumers and media. Established in 1915, NDC is dedicated to educating the public on the health benefits of consuming milk and milk products throughout a person’s lifespan. For more information, visit NationalDairyCouncil.org.

About Fuel Up to Play 60
Fuel Up to Play 60 is a youth-led social marketing initiative designed to help prevent childhood obesity and help youth develop life-long healthy eating and daily physical activity habits. As part of the program, student teams work with adult leaders in each school to make kid-appealing, good-tasting, nutrient-rich foods more available. They also create opportunities for daily physical activity, such as walking clubs and after-school sports and dance clubs. Fuel Up to Play 60 encourages kids to get involved and make changes that will help make their schools healthier places. The program reaches youth directly and engages their help in leading and inspiring their friends.  The United States Department of Agriculture, NFL and National Dairy Council are partners in the program, and it is further supported by several health and nutrition organizations: Action for Healthy Kids, American Academy of Family Physicians, American Academy of Pediatrics, American Dietetic Association, National Hispanic Medical Association, National Medical Association and School Nutrition Association.  Visit FuelUpToPlay60.com to learn more.

About NFL PLAY 60
Designed to help tackle childhood obesity, NFL PLAY 60 brings together the NFL’s long-standing commitment to health and fitness with partner organizations like the National Dairy Council. NFL PLAY 60 is also implemented locally, as part of the NFL's in-school, after-school and team-based programs. For more information, visit NFLRush.com. © 2010 NFL Properties LLC. All NFL-related trademarks are trademarks of the National Football League.
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Idaho Student Earns Scholarship and Milk Mustache
Boise, ID – Nayar Barron is the newest milk mustache star in Idaho. The Weiser High School junior was recently chosen to receive the 2010 Interscholastic Star Student Recognition Scholarship. The scholarship is provided by the Idaho High School Activities Association (IHSAA), which is sponsored by United Dairymen of Idaho (UDI) on behalf of Idaho’s dairy farm families. United Dairymen of Idaho and the Idaho High School Activities Association are partners in youth development.
United Dairymen of Idaho will present $1,000 in Barron's  name to Weiser High School. IHSAA will present Barron with a $1,000 scholarship to the college of his choice. Candidates for the scholarship must participate in IHSAA sponsored athletic and non-athletic activities. 
UDI provides program covers to high schools for their sports events and other school programs. Barron will be featured sporting a milk mustache on the back page of the program covers. 

-more-
Interscholastic Star///page 2 of 2
Dairy products are a part of Barron's everyday life. “I love chocolate milk! It really helps me when I am participating in track or baseball. I pitch and my arm can get sore, so I rehydrate with chocolate milk and I feel better. I know I need strong bones and it's a great recovery drink!" Barron knows that dairy plays a key role in helping him maintain a healthy body. After all, three servings of milk, cheese or yogurt is a deliciously easy way to help build stronger bones and better bodies. Milk has a great nutrient package including calcium, protein, vitamin A and six other essential nutrients for healthy growth and development. 
Barron participates in cross country basketball and baseball at WHS. He is a two-time letterman in baseball and a starting pitcher for the varsity team. He is also active in speech, debate and band. He as lettered in band and been selected for the Treasure Valley Honor Band. He served as the 2009 president for Speech and Debate. He is a member of several clubs including National Honor Society, Friends of Rachel, and key Club. He has also volunteered in his community for the senior center, his church youth group and the National Old Time Fiddle Festival.  
Tori Marker from Highland High School in Craigmont, Megan DeFord from Grangeville High School, Adrian Quiroz from Burley High School and Adam Ingersoll from Centennial High School in Meridian were also named Interscholastic Stars. These students received a $1,000 scholarship from IHSAA. As part of its sponsorship, UDI will give their schools $1,000 in their names. In addition, UDI will give $500 to each high school for runners-up; Blair Peck from Carey High School, Bethany Blaisdell from Malad High School, Steven Elsbury from Orofino High School, Jordan Maxwell from Moscow High School and Taylor Stewart from Coeur d'Alene High School.
-XXX-
United Dairymen of Idaho (UDI) is the local planning and management organization responsible for increasing demand for U.S. produced dairy products on behalf of Idaho’s dairy farm families.
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Reduce Your Risk of Osteoporosis and Be Bone Healthy at Every Age

	Boise, ID – Brittle bones… frail physique… poor posture…  These words are most often associated with a person who has osteoporosis, a disease that makes bones become weak and more likely to break. What many people don’t realize is the risk for osteoporosis is determined by lifestyle factors throughout life, and especially in childhood, adolescence and young adulthood when the majority of bone mass is formed. To help families live bone-healthy lifestyles and reduce their osteoporosis risk, the National Dairy Council and Idaho Dairy Council are encouraging parents and children to be Bone Healthy at Every Age and know the BONE Basics, including being physically active and eating three daily servings of nutrient-rich, low-fat or fat-free dairy foods as part of a healthy diet.
	Even though it’s important to nourish the body with essential nutrients and exercise, few people, especially children, get enough of either. A report from the U.S. Surgeon General states that if Americans don’t improve their approach to bone health today, more than half the population over age 50 will be at increased risk for fractures and low bone mass by 2020. Additionally, research shows that adolescents and children in the United States aren’t getting enough bone-building nutrients in their daily diets, putting them at risk for fractures now and osteoporosis later in life.
	According to the recent American Academy of Pediatrics Report on Bone Health, eating nutrient-rich foods such as low-fat and fat-free milk, cheese or yogurt during childhood and adolescence may help reduce the risk of osteoporosis and fractures later in life.2  The U.S. Surgeon General’s Report on Bone Health and Osteoporosis also recognizes the role of nutrients in dairy foods, including calcium, magnesium, phosphorus, potassium, protein and vitamin D, that work together to help protect bones.1
	It’s never too early, or too late to make bone health a priority.  Even though the causes of osteoporosis are complex, the National Dairy Council and Idaho Dairy Council suggest the following BONE Basics so the entire family can be Bone Healthy at Every Age:

Be Active.  Participating in weight-bearing and cardiovascular activities daily or at least several times a week.
Own Your Diet.  Adopt a lifestyle of proper nutrition that reflects the 2005 Dietary Guidelines for Americans and includes three servings a day of low-fat or fat-free milk, cheese or yogurt.
Nourish your bones.  For stronger bones, there’s no better source than dairy foods, which provide essential bone-building nutrients, including calcium, magnesium, phosphorus, potassium, protein and vitamin D.  
Encourage others.  Be a role model by setting a good example.  Children follow the lead of parents and older siblings.

	For more information on the BONE Basics and to find 3-A-Day of Dairy™ tips to live Bone Healthy at Every Age, visit www.nationaldairycouncil.org .

# # #
United Dairymen of Idaho (UDI) is the local planning and management organization responsible for increasing demand for U.S. produced dairy products on behalf of Idaho’s dairy farm families. 
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Idaho’s Dairy Farm Families Bring A Lot to the Table

May – 2009 - Boise, ID - It’s a fact - Idaho’s dairy industry is the number one agriculture crop in Idaho. June Dairy Month is the perfect time to reflect on how the dairy industry impacts Idaho’s economy. Idaho’s dairy industry is more than just milk. Dairy farmers bring jobs and economic activity to communities across the nation. In fact, each dollar a dairy farmer receives in milk sales generates more money for the local economy.
“We know we are producing a quality product that is valued by people all over this country and really the world,” said Art Lee, Co-Chair for United Dairymen of Idaho. “There will always be a need for good, beneficial food and that’s what we as an industry focus on – providing a wholesome product now and for generations to come.”  
The dairy industry continues to be a significant factor in Idaho’s overall economic health. In 2009, on-farm cash receipts from milk produced on Idaho farms amounted to approximately $1.4 billion dollars (based on an average price of $11.80 per hundred pounds produced, down from $17.11 in 2008). In 1970, Idaho’s dairy industry generated $1.4 billion dollars in on-farm cash receipts.
Idaho is home to a mixture of large and small dairy farms, both of which contribute to the local economy by supporting local businesses and the community tax base. All but one of Idaho’s dairies is family owned and operated. More than half of Idaho’s dairies have fewer than 500 cows. When a dairy farm spends money locally, it creates a multiplier effect of more than 
-more-

Idaho Dairy Industry//Page 2 of 3
two-and-a-half times the original dollar spent. Direct employment on dairies and in milk and cheese processing plants accounted for 9,260 jobs in southern Idaho. Idaho’s dairy industry supports local businesses. When dairy farmers purchase machinery, trucks, fuel, and more from local companies, they help generate jobs and income for others. In addition, dairies create jobs for people who grow and ship feed for cows, as well as jobs for veterinarians, insurance agents, accountants, bankers, and others. Truckers, packaging manufacturers and food marketers complete the cycle by transporting and marketing dairy products. This means additional jobs in the transportation, distribution and retail industries. In fact, more than 22,730 jobs across southern Idaho are attributed to the state’s dairy industry.
With so many people involved in the dairy industry, it only makes sense that Idaho is the 2nd largest milk producing state in the twelve western U.S. states and ranks third in the total U.S. As of December 31, 2009, the state had 585 dairy farm operations; producing 12.122 billion pounds of milk (1.410 billion gallons).
In terms of milk production: In 1970, Idaho’s dairy farmers produced 1.4 billion pounds; but in 2009 produced 12.122 billion pounds. The state average for annual milk per cow is 22,900 pounds (2,633 gallons) in 2009, while the state average in 1970 was 9,793 pounds (1,138 gallons).  
The dairy industry provides significant resources to support the research and promotion needed to stabilize and sustain Idaho’s dairy industry to drive demand for Idaho produced dairy products, which contributes to the financial stability of rural communities and benefits the state’s and region’s economies.  
At the end of the day, Idaho’s dairy producers are proud of their industry and its contribution to Idaho’s economic health. 
-xxx-
Source: The Economic and Fiscal Impacts of the Dairy farming and dairy Product Manufacturing Industries in South Central Idaho; Dr. Don Holley & John Church, Boise State University, Department of Business and Economics; Sept. 2006.
United Dairymen of Idaho (UDI) is the local planning and management organization responsible for increasing demand for U.S. produced dairy products on behalf of Idaho’s dairy farm families. 




























Idaho Dairy Facts (sidebar)
The three regions of the state in which milk is produced are: (production and dollar value based on statewide averages):
District I – Treasure Valley (Includes 6 Producers in North Idaho)
      113 producers			
117,803 cows
2.7 billion pounds of milk production
$318.6 million dollar value at the farm
District II – Magic Valley
     308 producers			
377,843 cows
8.653 billion pounds of milk production
$1,021 billion dollar value at the farm
District III - Eastern Idaho 			 
164 producers
33,620 cows
769.898 million pounds of milk production
$90.8 million dollar value at the farm
54% of Idaho producers milk under 500 cows
32% of Idaho producers milk 501 to 2,000 cows
14% of Idaho producers milk 2,000 plus cows
Idaho is the 3rd largest manufacturer of natural and processed cheese in the U.S. making more than 805 million pounds annually in the state.

Sources:
USDA; Agricultural Statistics Service, Boise
State of Idaho; Bureau of Dairy, Department of Agriculture
University of Idaho; Dairy Extension
International Dairy Foods Association
United Dairymen of Idaho
















Dairy Trivia

Americans eat the equivalent of 10 acres of pizza (and Mozzarella cheese) every day. 
Just ate spicy food? Milk is better than water for cooling your mouth A protein in milk called casein cleanses the taste buds.
Cheddar cheese was first developed in the town of, yes, Cheddar Gorge, England, more than 400 years ago.
A gallon of milk weighs 8.59 pounds.
A cow has four stomachs and 24 teeth.
The most common breed of dairy cow in the United States is the Holstein; Jersey cows produce milk with the highest butterfat content. 
An average cow produces about 350,000 glasses of milk in her lifetime. 
Plastic milk bottles were first introduced in the United States in 1967.
McDonald’s® and Wendy’s® introduced single-serve plastic milk containers in the summer of 2004.
The tradition of making Swiss cheese in 200-pound wheels began in the Middle Ages, when the Swiss government taxed cheese makers on the number of pieces they produced, rather than according to the total weight of the cheese they made. 
To get the same amount of calcium provided by 8 ounces of milk, you would have to eat 2 1/4 cups of broccoli, 6 3/4 oranges or 6 slices of wheat bread. 
If you open the refrigerator in 96 percent of all households, you’ll find a container of milk; 94 percent of all households have cheese.
Total cheese per capita consumption was 31 pounds in 2004.
Forty percent of all cheese is served at restaurants and cafeterias.
An average dairy cow weighs 1,400 pounds and consumes about 50 pounds of dry matter (e.g., hay, grass, grain) each day. 
The average cow drinks from 30 to 50 gallons of water each day — about a bathtub’s worth.
Cows have an acute sense of smell, and can smell something up to 6 miles away.
Most cows chew at least 50 times per minute, and spend 10 hours a day chewing their cud in order to aid in digestion.
Cows arrived in America with the Jamestown settlers in 1611.
Tank trucks for transporting fluid milk were first introduced in 1914.

###
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· Dairy farmers and processors are currently launching 12 initiatives across the dairy supply chain which, when implemented, will reduce carbon dioxide by 3.2 million metric tons — equal to eliminating the emissions generated from using 363 million gallons of gasoline.

· The dairy industry has committed to reducing greenhouse gas emissions by 25 percent by 2020 — equivalent to taking more than 1.25 million passenger cars off the road every year.

For more information on the nutritional and economic benefits of dairy and the dairy industry’s commitment to child nutrition and a healthy environment, visit www.NationalDairyCouncil.org. 

###


United Dairymen of Idaho (UDI) is the local planning and management organization responsible for increasing demand for U.S. produced dairy products on behalf of Idaho’s dairy farm families.

National Dairy Council® (NDC) is the nutrition research, education and communications arm of Dairy Management Inc™. On behalf of U.S. dairy farmers, NDC provides science-based nutrition information to, and in collaboration with, a variety of stakeholders committed to fostering a healthier society, including health professionals, educators, school nutrition directors, academia, industry, consumers and media. 

Established in 1915, NDC is dedicated to educating the public on the health benefits of consuming milk and milk products throughout a person’s lifespan. For more information, visit www.nationaldairycouncil.org.
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